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Professional Experience

Womens Head Designer

JUMP DESIGN GROUP, NEW YORK, NY / 2016 - Present

Head Designer, 

Senior Designer, TIANA B 

Ensure designs are within cost parameters and are commercial selling based on the stores needs      

NY, NY 10009 917.743.5067 FVKP716@GMAIL.COM

HUDSON AND HARPER

Research market weekly for “fast fashion” product and trends
Collaborate closely with the sales team and merchants on product development
for monthly deliveries and projects   

Execute latest trends and fashion forward product with quick turn around of 4 -6 wks delivery to stores  
Manage a team with one associate designer to assist in all process of development 

Work daily with patternmakers, cutters, and sewers in the sample room executing
designs     
Present line and product to sales team monthly and buyers

Design and oversee dress line on domestic production with a quick turn around time of 4-6 wks 
shipment to stores. Drove significant sales of 20 - 30 million annually. Shipped product to national retail
stores including Marshall’s, TJ Maxx, Nordstrom Rack, Kohl’s, and Steinmart. Travel seasonally to LA 
meeting with fabric mills on stock fabrics in house. Extensive knowledge on domestic fabric mills, 
production, and garment costing. 

 

Design sportswear product including dresses for the media division including HSN, QVC, 
and sportswear catalogs with annual sales of 3 million

Sourced domestic and local fabrics and trims for quick turn development
Presented and sold the line monthly to the buyers during market week
Ensured product designed hits the company’s IMU goals 
Started collaboration with Amazon apparel division creating a sportswear line based on company’s 
trends and direction.

Concept, Color, and Mood Direction    Fabric/Trim Development     Trend and Retail Forecasting/Analysis        
Merchandising     Garment Construction    Garment Costing        

Launched and spearheaded 1st sportswear division in the company with its 1st annual sales 
of 3 million. Sold line to JCPenneys, Saks off 5th, Kohls, Marshalls’s, Macy’s Backstage and Sears. 
Applied the model of “fast fashion” designing styles straight off from runway and produced in a 6 week 
timeline. Worked directly with JCP design and product teams on their PROJECT RUNWAY label and show.
Executed the winning styles to be shipped the day after episode airs. 

Travelled to India working with factories designing trend on product

Detailed and creative senior level womens wear designer with a demonstrated history designing
for multi national brands. Designed a wide and diverse range of womenswear 
categories from sportswear, lounge, to dresses. Proven ability to translate trend direction 
into market relevant products that meet strategic goals, financial requirements, and 
sales revenue. Lead and inspired teams of multiple creatives. Vast experience i n 
designing product MADE IN AMERICA. Knowledgeable in domestic production capabilities
and cost. Have great understanding on how to fast track trends through domestic production 
for quick delivery. 



Education

Additional Relevant Experience

Technical Skills

SEARS HOLDINGS, INC., NEW YORK, NY / 2005 -2016 
Senior Designer, BASIC EDITIONS, CLASSIC ELEMENTS, BEVERLY DRIVE, COVINGTON, ATHLETECH
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Designed a number of womens sports wear brands for both Kmart and Sears stores.  Two of the brands
BASIC EDITIONS in Kmart and CLASSIC ELEMENTS at Sears had the biggest sales volume of up to 300 million 
annually. Worked on all sizes covering all categories. Created success in the  brands by Identifiying product 
opportunities using market intelligence and sales history.     

Created inspiration boards showing print, color, fabric, and style direction
Collaborated, Merchandised, and designed  the collection with the buyers seasonally
based on fixture needs and sales results  
Researched and shopped both domestic and europe for inspiration

Presented monthly collection to buyers finalizing and merchandising styles to be shipped in the stores
Partnered with cross functional teams including sales, domestic and overseas production, 
technical design, and Fabric R&D

Attended fittings making sure final garment fits accordingly to the customer brand 

Travelled to Asia working with factories and team in HK office on line development
to guarantee collection was executed and is within target costs.

 Flat Sketching, Tukatech, Web Plm, Word, Adobe Illustrator 

AAS, FASHION DESIGN
FASHION INSTITUTE OF TECHNOLOGY, NEW YORK, NY 

FINE ARTS
UNIVERSITY OF THE ARTS, CHELSEA ART SCHOOL, LONDON, UK         

COSTUME DESIGN
LONDON COLLOGE OF FASHION, LONDON, UK -  

JONES APPAREL GROUP, BANDOLINO, NEW YORK, NY, ASSOCIATE DESIGNER 
ANN TAYLOR INC., NEW YORK, NY, FREELANCE DESIGNER 
LI & FUNG, REGATTA, NEW YORK, NY, DESIGNER 

Managed teams with assistant/associate designers, and graphic designer 
adhering to time and action calendar              


